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audiences through...  



How to reach technical audiences through PR

Engineers are bright people. They 
have technical minds and can be 
critical and analytical - this is why 
they are engineers. So when it 
comes to marketing there's a natural 
tendency to be pessimistic, cautious 
and worse still, disbelieving.

Engineering companies are more 
likely to fail in their marketing than 
any other industry. Why? Because 
they're engineers, not marketers. 
Limited budgets often mean a 
‘scattergun’ approach which then 
fails and leaves them feeling even 
more frustrated.

If you put hard facts, technical 
data or proven, beneficial 
information in front of people, 
they will sit up and listen. 
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So where do you start?

All marketing must begin with a 
strategy, what do you want to achieve? 
Do you want more sales?  
How much and over what period?

Do you want more customers?  
How many and by when?

Do you want to expand into new markets? 
Which ones?

Are you launching a new product or service? 
Did you define the need first?

There are many more reasons that could be 
applicable so defining what you want to achieve 
first is fundamental if you want to succeed, 
reach your goals and measure the effectiveness 
of your marketing.

Before you undertake any marketing, clearly 
define your marketing strategy and write a 
marketing plan. If you don’t know how or where 
to start then bring in a marketing specialist who 
will undertake a full evaluation of your business 
goals and put your strategy and plan together 
for you.
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Who are you targeting?

A marketing strategy will define exactly who you should be targeting, where 
and how. There is no point doing any marketing at all unless you understand

 ● who you are targeting

 ● where your target audience is

 ● whether they need your product

 ● how your product will solve their problem

 ● your competition

 ● your differentiators

The marketing plan

There are 4 basic pillars of marketing:

Product – what are you selling?

Place – where are you selling it?

Price – what is the price and is it competitive?

Promotion – how will you promote it?

Engineers like detail – so do marketers! 
Marketing comes in many variations - there are 
literally thousands of channels and unless you 
have an enormous budget you simply cannot 
use them all. 

Regardless of which channels  
you choose to use, there are a few  
key things that need to be in place first.

Website – the hub of all inbound 
communications

Content – written or downloadable information 
that interests your audience

Database – to collect vital data for ongoing 
marketing



How to reach technical audiences through inbound marketing 

PR is a very powerful and  
cost effective way to reach  
wide audiences and drive 
inbound traffic to your website.  

PR (public relations) is the communication of 
news and information to a business’ audiences i.e. 
customers, staff, stakeholders, prospects, etc. It 
is also known as Media Relations, in other words, 
liaising with the media to share your stories and 
negotiate on your behalf.

What is PR?
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What can PR 
do for you?
Here is a summary of what PR can be used for:

Press releases News stories about your business, products, services, people, R&D, 
quality, finances, data, awards, social initiatives, diversification, market 
research, customers etc.

Inbound marketing 
(pull marketing i.e. 
reasons for people to 
visit your website)

The creation and promotion of brochures, technical datasheets, white 
papers, videos, reports, news, articles, fact sheets, data analysis, product 
testing results, promotions, case studies, research data, market analysis, 
product trial data, product launches, specialist services etc.

Social media PR covers social media so any news stories that are released will also be 
shared on multiple social media platforms giving you greater exposure and 
audience reach.

Brand and product 
credibility

Consistent news creates a higher recall for potential customers and over 
time they will begin to build trust and engage more with you until they are 
ready to buy.

Recognition PR can be used to enter industry awards in order to gain recognition for 
products, services, people, innovation, etc. A well written submission will 
help to ensure that you have a greater chance of success.

Customer 
satisfaction

Customers will feel that they are working with a reputable and professional 
brand if they see the brand publicly sharing its stories and successes.

Brand positioning By creating and sharing news and innovative, useful information and data, 
your brand will strengthen its position in its market place and potentially 
new markets. It will be seen as a leader in its field and people will share 
stories and be more likely to endorse you. PR will also help you to attract 
better employees.

Press office Your PR representative will act as your press office and field all media 
and marketing enquiries. A press office shows your publics that you are 
professional, care about your reputation and that of your customers. Your 
PR representative will also negotiate all media placements and ensure that 
you have the best possible positions and feature opportunities.

Crisis management PR can be vital if things go wrong i.e. a product recall, a business or 
financial issue, an accident at work. Your PR agent will advise you on many 
different levels and protect your reputation and brand.
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How can engineers 
benefit from PR?
A technical PR representative will have an in-depth 
understanding of the media and will have long term 
relationships with editorial contacts. This allows them to 
identify a good business story and where to place it for 
maximum effect.  

Technical audiences need to be treated differently to the 
general press and editors are constantly looking for good 
quality stories to share with their subscribed readers.   

Consistent, quality PR will:

 ● Increase brand awareness and  
credibility

 ● Increase website visitors

 ● Increase internal data

 ● Improve customer satisfaction

 ● Increase sales

 ● Improve quality of staff recruited

 ● Build reputation in your chosen  
markets

 ● Show quality and professionalism  
in all that you do

 ● Help to win industry awards

 ● Protect your brand and reputation



What does PR cost?
The cost depends on your 
requirements. The costs can range 
from £1,000 - £4,000 per month, but 
of course the more services you use, 
the more effective the results will be.

PR agents will always undertake a 
thorough review of your business 
and your objectives and advise you 
accordingly. 

TPMC is a specialist marketing agency for the engineering sector, providing consultancy, 
strategic planning and full marketing services including full PR services.
If you would like a free informal discussion, please telephone 01462 432303 or email our  
Marketing and PR Director, Debbie Reeve at deb.reeve@product-marketing.co.uk.

The Product Marketing Company
01462 432303
deb.reeve@product-marketing.co.uk 
www.theproductmarketingcompany.co.uk
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